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FEDERAL-STATE MARKETING IMPROVEMENT PROGRAM

TRANSPORTATION AND MARKETING

AGRICULTURAL MARKETING SERVICE, USDA

Catalog of Federal Domestic Assistance Number 10.156
FY 2009 GUIDELINES

The Federal-State Marketing Improvement Program (FSMIP) provides matching funds to State Departments of Agriculture, State agricultural experiment stations, and other appropriate State agencies to assist in exploring new market opportunities for U.S. food and agricultural products and to encourage research and innovation aimed at improving the efficiency and performance of the U.S. marketing system.  Legislative authority for FSMIP is provided under Section 204(b) of the Agricultural Marketing Act of 1946, (7 U.S.C. 1621 et seq.), and is funded by annual appropriations to the Agricultural Marketing Service (AMS), USDA.  AMS anticipates that approximately $1.3 million will be available for support for this program in fiscal year (FY) 2009.  Approximately 25 projects are funded each year.  The average grant award is $50,000.  
These guidelines are intended for use by applicants and their cooperators in developing proposals and carrying out the administrative and procedural requirements involved in applying for and conducting FSMIP projects.  For the purpose of this document, the term State agency includes State Departments of Agriculture, State agricultural experiment stations, and other appropriate State agencies.  The guidelines cover:

· Program Scope

· Eligibility and Matching Requirements

· Responsibilities of FSMIP and State agencies

· Application Procedures and Requirements

· Selection Criteria

· Announcement of FSMIP Grant Awards

· Restrictions and Limitations on Program Activities and Expenditures

· Post-Award Management of FSMIP Grants

· Reporting Requirements for Awarded Projects – Progress and Final Reports
· Requests for Payment and Financial Status Reports for Awarded Grant Projects
· Record Retention for Awarded Grant Projects
PROGRAM SCOPE 

FSMIP funds a wide range of applied research projects that address barriers, challenges, and opportunities in marketing, transportation, and distribution of U.S. food and agricultural products domestically and internationally.   

Eligible agricultural categories include livestock, livestock products, food and feed crops, fish and shellfish, horticulture, viticulture, apiary, and forest products and processed or manufactured products derived from such commodities.  Reflecting the growing diversity of U.S. agriculture, in recent years, FSMIP has funded projects dealing with nutraceuticals, bioenergy, compost, and products made from agricultural residues.

Proposals may deal with barriers, challenges or opportunities manifesting at any stage of the marketing chain including direct, wholesale, and retail. Proposals may involve small, medium or large scale agricultural entities but should potentially benefit multiple producers or agribusinesses.  Proprietary proposals that benefit one business or individual will not be considered. 

Proposals that address issues of importance at the State, regional or national level are appropriate for FSMIP.  FSMIP also seeks unique proposals on a smaller scale that may serve as pilot projects or case studies useful as a model for others.  Of particular interest are proposals that reflect a collaborative approach between the States, academia, the farm sector and other appropriate entities and stakeholders.  
FSMIP’s enabling legislation authorizes projects to:

· Determine the best methods for processing, preparing for market, packing, handling, transporting, storing, distributing, and marketing agricultural products.

· Determine the costs of marketing agricultural products in their various forms and through various channels.

· Assist in the development of more efficient marketing methods, practices and facilities to bring about more efficient and orderly marketing, and reduce the price spread between the producer and the consumer. 

· Develop and improve standards of quality, condition, quantity, grade and packaging in order to encourage uniformity and consistency in commercial practices.

· Eliminate artificial barriers to the free movement of agricultural products in commercial channels.

· Foster new/expanded domestic/foreign markets and new/expanded uses of agricultural products. 
· Collect and disseminate marketing information to anticipate and meet consumer requirements, maintain farm income, and balance production and utilization.

ELIGIBILITY AND MATCHING REQUIREMENTS

Eligible Applicants

In accordance with authorizing legislation, FSMIP funds can be allotted to “…State departments of agriculture, State bureaus and departments of markets, State agricultural experiment stations, and other appropriate State agencies…” (7 U.S.C. 1623).  Applicants other than State Departments of Agriculture and State agricultural experiment stations may wish to include with their applications an explanation of how they meet the definition of “other appropriate State agency.”  State agencies should assume the lead role in FSMIP projects, and use cooperative or contractual linkages with other agencies, universities, institutions, and producer, industry or community-based organizations, as appropriate.   Multi-State projects are encouraged, as long as one State agency assumes the coordinating role, using appropriate cooperative arrangements with the other States involved.
Matching Funds

Requests for FSMIP funds must be matched, at minimum, on a one-to-one basis from non-Federal sources.  The match may consist of cash and/or properly valued in-kind resources.  State appropriations, as well as funds or other resources contributed by farm organizations, trade associations or other project participants, can be used to satisfy the matching fund requirement.  However, it is essential that the State agency maintains control of the project’s objectives, sets policy, and ensures that FSMIP funds are matched appropriately with non-Federal funds.  

Project Length

Usually, FSMIP funds are awarded for a period of one year, although proposals of up to two years’ duration will be considered.  A proposal that builds on a previous FSMIP project may also be submitted.  In such cases, the narrative should indicate clearly how the new proposal complements previous work.  It is generally FSMIP’s policy not to fund successive projects beyond a period of three years.

FSMIP RESPONSIBILITIES
FSMIP is AMS’s point of contact for guidance and assistance in developing proposals, submitting applications, and meeting the administrative and reporting requirements involved in managing a funded project.  FSMIP’s principal responsibilities are to:

· Convey suggestions and recommendations to the States regarding possible marketing projects, and encourage multi-State or regional marketing projects.

· Help arrange for specialized technical assistance from AMS and other USDA agencies in developing FSMIP proposals and conducting approved projects.

· Establish and conduct appropriate internal review and evaluation procedures for project proposals and funding requests.

· Make recommendations to the AMS Administrator regarding grant awards.

· Review progress reports, final project reports, requests for reimbursement and final financial statements.
· Post completed projects on the FSMIP website, and disseminate project findings at appropriate meetings and conferences.

· Conduct spot reviews of project-related expenditures and assess project activities during on-site visits.

· Help plan and participate in marketing workshops, conferences and other forums to facilitate interaction among State project leaders, USDA representatives, and industry marketing organizations.

RESPONSIBILITIES OF STATE AGENCIES
State agencies bear the primary responsibility for formulating and overseeing projects, including:

Developing Proposals

· If appropriate, and to the extent practicable, solicit input from other State or local organizations, producer groups, academia and/or other stakeholders when developing projects.

· If a proposal builds on a previously funded FSMIP project, be clear in the narrative as to what has been accomplished already and how the new proposal will further the ultimate goals of the project.

· Applicants who submit proposals that replicate previous FSMIP-funded work done in another State or under another project should indicate how the new project will add to the general body of knowledge on this topic.

· If the FSMIP proposal represents part of a larger project, clarify within the narrative how the FSMIP proposal relates to it.

· Ensure that the proposal is appropriate for FSMIP.  Proprietary proposals that benefit one business or individual will not be considered.  Proposals that involve certain aspects of foreign market development may be more appropriate for grant programs administered by the Foreign Agricultural Service.  Any proposal involving foreign travel requires a solid justification.
· Remind project cooperators that any information obtained, data derived and reports resulting from any Federal grant, including FSMIP, must be available to the public.
· Ensure that any program income generated during the project (such as conference registration fees), is reflected in the proposal budget, and ensure that such program income is not offered as a match.

Submitting Proposals

· Ensure that the application package is complete and submitted by the announced deadline.

· Ensure that proposals contain sufficient detail as to the need, objectives, work plan, resource requirements, expected results, and performance measures.

· Provide complete contact information, including an email address, for the State contact responsible for overseeing the project and for the principal investigator.
· In the case of multiple proposals, a State has the option to indicate a priority project or to rank proposals in order of priority to the State.

· Inform FSMIP at the time of application if the proposal will be or has been submitted to another Federal grant program for possible funding.  If the FSMIP proposal is selected for funding by another Federal grant program, the State agency should contact FSMIP to withdraw the proposal. 

APPLICATION PROCEDURES AND REQUIREMENTS

Application Deadline

Funding decisions are made on the basis of one round of competition.  The deadline for submitting FY 2009 applications is Wednesday, February 11, 2009.  Hard copy applications will meet the deadline if postmarked on or before February 11, 2009.  For applications submitted via the Federal grants website (www.grants.gov), the date the proposal was received and accepted by that website will be considered the postmark date.
FSMIP Application Package

1)  SF 424 - Application for Federal Assistance 

2)  SF 424A - Budget Information – Non-Construction Programs

3)  Narrative summary including a supplemental budget summary (details below)
4) Supporting documents (details below)
Electronic Applications
State agencies may apply electronically for grants through the Federal grants website:  www.grants.gov .  Applicants who submit their FSMIP proposals via the Federal grants website are not required to submit any hard copy documents to FSMIP.   For information on how to apply electronically, click on www.grants.gov/applicants/apply_for_grants.jsp .
Hard Copy Applications

Applicants submitting hard copy applications should submit one unstapled original and one unstapled copy of the entire application package.  The SF 424 must be signed with an original signature by an official who has authority to apply for Federal assistance and who can assure the availability of matching non-Federal resources on behalf of the State agency.  Hard copy applications should be sent via express mail to the address listed on page 14.  (USPS mail sent to Washington D.C. headquarters is sanitized offsite, which may result in delays, loss, and physical damage to enclosures.)  FSMIP will send an email confirmation as applications arrive at the FSMIP office.
Applicants who submit hard copy applications are also encouraged to submit electronic versions of their proposals directly to FSMIP via email in Word (*.doc) or Adobe Acrobat (*.pdf).  Alternatively, a standard 3.5” HD diskette or a CD may be enclosed with the hard copy application.  
Application Forms

Copies of the required application forms (SF 424 and SF 424A) may be requested from FSMIP or can be obtained from local offices of other Federal or State agencies that commonly receive or submit applications for Federal funds.  The required forms are available at www.grants.gov.
Most information blocks on the required forms are either self-explanatory or adequately explained in the instructions.  However, the following guidance for specific blocks on the SF 424 and SF 424A should be used for FSMIP proposals.  
SF 424
· NAME OF FEDERAL AGENCY – USDA/AMS
· CATALOG OF FEDERAL DOMESTIC ASSISTANCE NUMBER - 10.156; TITLE - FSMIP.

· DESCRIPTIVE TITLE OF APPLICANT’S PROJECT - Provide only the project title, not a detailed description.

· START DATE – September 1, 2009.  
ENDING DATE – no later than August 31, 2011.
· ESTIMATED FUNDING Categories:

a. Federal - Total FSMIP funds requested.

b. Applicant - State Agency.

c. State - other State Agency (ies) or institution (s).

d. Local - local governments (county, municipality).

e. Other - non-government sources (example: non-profits, trade associations, academia).
· EXECUTIVE ORDER 12372, consult the following website: www.whitehouse.gov/omb/grants/spoc.html 
SF 424A, Section B
· Column (1) - show distribution of FSMIP funds requested among cost categories.

· Columns (2)-(4) – identify each source of matching funds (a separate column for each source) and the distribution of funds by category.  
 Narrative Summary

A narrative description of the proposal is required.  The format, style of presentation, and length may vary, depending on the nature of the project and requirements of the State agency submitting the proposal.  Narratives generally range from 10-12 pages, exclusive of supporting documents.  The acceptable font size for the narrative is 
12-pitch.  The narrative should include the following sections:

· Title – concisely express the essence of the project.

· Cover Page and Abstract – include the names, titles, and roles of the State agency contact and other principal participants, along with an abstract of 200 or fewer words.

· Background and Justification – clearly identify the marketing issue, problem, barrier, challenge or opportunity to be addressed and explain why the proposal is important and timely.  Include data that demonstrate the extent of the problem, the number of people or operations affected, and/or potential economic impact if such information is available and relevant to the project.  If a proposal builds on a previous FSMIP project, the narrative should indicate how the new proposal compliments previous work.  Indicate if the proposal will be or has been submitted to another Federal grant program.
· Goal(s) and Objectives – describe the overall goal(s) in one or two sentences.  List and describe the essential objectives of the project.

· Work Plan – explain briefly how each objective will be accomplished.  Be clear about who will do the work.  Include appropriate time lines.  
· Collaborative arrangements or subcontracts - Specify the role and responsibilities of each party that will be involved in the project.  If a third party will be hired to complete the project, provide a brief description of the qualifications to be sought.

· Surveys - If the project involves a survey, provide some information about the nature of the questions that will be asked, the methodology to be used and the population to be surveyed.  If a draft questionnaire is available (this is not required), include a copy with the application. 
· International Projects - Provide a justification for any foreign travel and provide evidence that the information sought is not available already.
· Conferences – If a conference is part of the project, clearly indicate the purpose, and how it will be paid for.  Indicate if registration fees will be collected (see “Program Income” on page 12).
· Expected Outcome and Project Evaluation – describe what the proposal is expected to accomplish and how the project will be evaluated upon conclusion.  To the extent possible, express the expected outcome(s) in terms of results, not simply as activities completed.
· Supplemental Budget (see Appendix 1 for sample) –  To demonstrate that the budget is reasonable and adequate for the proposed work, provide enough detail in a supplemental budget to expand on budget categories listed on the SF 424A. Clearly delineate who will contribute what to the project in terms of the match and be clear about what FSMIP will pay for.  Note restrictions on use of FSMIP funds (see “Restrictions and Limitations on Program Activities and Expenditures” on page 10).  

Following are notes on a few of the more common expenditures associated with FSMIP projects.  
· Personnel – to the extent possible, show hourly rates and estimated number of hours to be spent on the project. If hourly rates exceed the salary of a GS-14 step 10 Federal employee (approximately $60) provide a brief justification.
· Travel – to the extent possible, briefly indicate what the travel includes (mode of travel, how many people, how many days, destination, lodging, meals, etc. as applicable).  
· Contractual – indicate if the expense represents a flat fee for services, or an hourly rate.  If the latter, indicate the hourly rate to be applied. List general categories of items the contract covers such as professional services, travel, lodging, administrative expenses, etc.  If hourly rates exceed the salary of a GS-14 step 10 Federal employee (approximately $60), provide a brief justification.
· Indirect Cost – if indirect cost is involved, indicate the rate used to calculate the indirect cost.  The rate can be applied to the total cost of the project (grant + match).  Note that indirect cost cannot be paid for with FSMIP funds, but it can be applied toward the match.

Supporting Documents

· Letters and/or other evidence of commitment by cooperators, contractors, or resource providers are strongly encouraged.  Unsigned letters will not be accepted.

· Letters from stakeholders or others who support the project but are not providing matching resources are optional.  Unsigned letters will not be accepted.

· Brief summaries of experience or qualifications of principal project investigators are preferred to lengthy resumes.

· Applicants other than State Departments of Agriculture and State agricultural experiment stations may wish to include with their applications an explanation of how they meet the definition of “other appropriate State agency.”
SELECTION CRITERIA

Proposals are reviewed and evaluated by subject matter specialists from AMS and elsewhere in USDA.  Reviews from other Federal agencies may be sought depending on the subject matter and scope of the proposal. 

As a basis for awarding FSMIP funds, AMS is guided by the following criteria:

· The relative need for the proposed activity or the relative importance of the problem or opportunity to be addressed.

· The benefits likely to be derived from the project in relation to the amount of FSMIP funds requested.

· The level and nature of State and other non-Federal support (including, but not limited to, the required matching funds or in-kind resources) pledged to the project or activity.

· The potential impact of an individual project on other States or issues of regional or national importance.

· Unique and innovative features of the project, particularly if the project is similar to others funded in the past or if the project is below the State level in scope.

· Evidence provided in a clearly written narrative that the proposal brings together the appropriate resources in terms of people, budget, time, and other resources to meet the project objectives.

· The adequacy and appropriateness of measures to be used to evaluate the project outcome.

FSMIP encourages new proposals that build on previous FSMIP projects. Such proposals should discuss what has been accomplished already and how the new proposal will further the ultimate goals of the project.
ANNOUNCEMENT OF FSMIP GRANT AWARDS
Grants will be awarded at the requested amount, or, if mutually agreed upon, at a reduced level.  Upon announcement of the grant awards, FSMIP will prepare and send grant agreements and certifications to State agencies for signature by the appropriate official.  The FY 2009 grant period will begin September 1, 2009.  If a new grantee needs to start work on the project before the official September 1 start date, arrangements can be made with the FSMIP Staff Officer to ensure that the grantee will receive reimbursement for any pre-award costs incurred, and that any matching resources used during the pre-award period count toward the one-to-one match requirement.
Unsuccessful applicants will be contacted by FSMIP as soon as possible after the awards are announced, and upon request, will receive feedback on their proposals from the FSMIP Staff Officer. 
RESTRICTIONS AND LIMITATIONS ON 
PROGRAM ACTIVITIES AND EXPENDITURES
Use of FSMIP grant and matching funds must conform to the budget submitted with the application as accepted or as modified by mutual consent when the proposal is selected for funding.  However, it is FSMIP’s policy to allow States to shift expenditures from any one cost category or project element to another without obtaining prior approval from FSMIP, provided that the budget for cost categories or project elements is not increased or decreased by more than 20 percent of the total FSMIP grant amount.

Unless otherwise specified in these guidelines or in the grant agreement, all expenditures and accounting shall be done in accordance with applicable parts of USDA’s Uniform Federal Assistance Regulations (7 CFR 3015 et seq. or as later revised) and with successive published regulations, as appropriate.  Records of receipts and expenditures of Federal funds must be identifiable within the State accounting system.  State agencies also must agree to furnish such records or reports as requested by AMS to document that both the Federal funds and the matching non-Federal funds or in-kind resources have been expended in accordance with terms specified in the approved project agreement.

Advertising and Promotion

FSMIP will not approve the use of grant funds for the following activities:
· Product advertising through any media, either directly or indirectly, through an advertising agency or other firm.
· General publicity or information programs designed to build the image of the State’s agriculture, State Department of Agriculture, or other State agency.
· Costs associated with County and State fair exhibits, as well as promotion of commodity months or weeks.

· Purchase of:

-- Products or samples of products to give away to the public;

-- Promotional pieces such as point-of-sale materials, promotional kits, billboard space, signs or streamers, automobile stickers, table tents, and place mats; or 
-- Promotion items of a personal gift nature.

Equipment and Facilities

FSMIP will not approve the use of grant funds for the construction of facilities, but with prior approval from FSMIP, grant funds may be used to pay the cost of building or room rental.  Purchases of supplies and other materials necessary for the effective conduct of an approved project can be paid from the project account.  Prior approval is necessary for purchases of equipment costing more than $500.  Equipment rental costs may be charged to the project account with prior approval from FSMIP.

Salary and Travel

If State employees work part-time on FSMIP projects, appropriate records must be maintained to document all salary and travel expenses charged against the project account.  FSMIP funds cannot be used to pay salary and travel of employees of trade associations, cooperatives, commodity groups, and other industry organizations, or of State personnel while engaged in managing market orders, cooperatives, or other group endeavors.  Commissioners, Directors, and Secretaries of State departments of agriculture should not charge their salaries and travel to the project account.  The only exception is travel to workshops or conferences relating to FSMIP.   If they are not working full time on a FSMIP project, marketing directors and other individuals responsible for FSMIP activities can charge the project account for the pro rata share of their salary and travel devoted to the FSMIP project as long as such charges are documented. 

Printing

Grant funds can be used to cover the cost of printing reports and publications of results. All such publications should show AMS as a cooperator in the project and bear a statement such as the following: “State funds for this project were matched with Federal funds under the Federal-State Marketing Improvement Program of the Agricultural Marketing Service, U.S. Department of Agriculture.”  A similar acknowledgment is required on other media products of the grant (such as audio-visuals) unless the grantee received a waiver from FSMIP.  Project funds may be used to pay the cost of printing informational leaflets, reports, manuals, and publications relating to the project.

Administrative and Indirect Costs

Administrative costs attributable to the project may be charged, on a shared basis, to both the Federal and matching funds allocated to the project or may be credited entirely toward the matching funds requirement.  FSMIP retains the long-held policy of not paying overhead or indirect charges of either the State agency or its secondary contractors or cooperators from the Federal funds allocated to the project.  It is permissible, however, for the State agency to include such charges as part of the matching funds requirement, provided that the rates are established in accordance with appropriate cost principles for Federal grant programs.  The rate can be applied to the total project cost (grant + match).  
Political Activity

Provisions of the Hatch Act (5 U.S.C., pages 1501-1508 and 7324-7328), which limit the political activities of employees whose principal employment activities are funded in whole or in part with Federal funds, apply to FSMIP projects.

Program Income

Program income is gross income earned by a grant recipient from activities supported by a grant.  It includes income in the form of fees for services performed during the life of the grant, real property, usage or rental fees, or patent or copyright royalties.

FSMIP projects may involve program income.  For example, registration fees for a conference held under a FSMIP project are considered program income.  Federal regulations require that the total grant award be reduced by an amount equal to the program income unless written permission is obtained from the grant agency.   Acceptable uses of program income that FSMIP may approve include:

1) expanding the project or program;

2) continuing the project or program after the grant or subgrant support ends;

3) supporting other projects or programs that further the broad objectives of the statute; or

4) obtaining equipment or other assets needed for the project or program or for other activities that further the statute’s objectives.

Program income cannot be used to meet the matching fund requirement.
Post-Award Management of FSMIP Grants

State agencies are responsible for:
· Monitoring the performance of all project activities, ensuring that the work is completed within the required time frame, and contacting FSMIP immediately if problems arise that will interfere with or delay the work.
· Ensuring that both FSMIP funds and matching funds are used only for activities covered by the approved project and work plan statements.
· Ensuring that proper accounting procedures are followed. 
· Sending FSMIP a copy of any contract or secondary agreement relating to the project.
· Submitting 6-month progress reports and, no later than 90 days after the grant ending date, submitting a final report summarizing findings and accomplishments, including quantitative measures of results whenever possible.  The final report and any relevant supporting documents should be provided to FSMIP in both hard copy and electronic format.
· Submitting financial reports (SF 270) and, no later than 90 days after the grant ending date, submitting a final financial report (form SF 269A unless there is program income, in which case the SF 269 is required). 

· Contacting the FSMIP office within 60 days of the grant ending date to request a no-cost time extension if for any reason the project cannot be completed within the time frame established in the grant agreement.  A letter from the State contact or an appropriate State official briefly explaining the need for the extension and specifying a new ending date is required. 
REPORTING REQUIREMENTS FOR AWARDED GRANTS

PROGRESS AND FINAL REPORTS
Progress Reports

Progress reports are required at the midpoint of projects approved for one year and at six-month intervals for projects of longer duration.  Progress reports should:

· Briefly summarize activities performed and milestones achieved for each objective or sub-element of the narrative.  
· Note unexpected delays or impediments as well as favorable or unusual developments.  
· Outline work to be performed during the succeeding period.
· Comment on the level of grant funds and matching contributions expended to date on the project. 

Final Report

A final report of results and accomplishments is due within 90 days following the grant ending date.  The final report should include:

· An outline of the issue or problem.
· How the issue or problem was approached via the project.
· Contribution of public or private agency cooperators.
· Results, conclusions, and lessons learned.
· Current or future benefits to be derived from the project.
· Additional information available (publications, websites).
· Recommendations for future research needed, if applicable.
· A brief description of the project beneficiaries including the number, type and scale of producers.
· Contact person for the project with telephone number and email address.
Sometimes, a project will result in a large study completed by a third party.  If that report does not address the points listed above, the grantee is responsible for providing a document that discusses each of those points in addition to the study completed by a third party.

Final reports are required to fulfill the terms of the grant agreement, but they also represent an important vehicle for sharing research findings with Federal and State agencies and the public.  One hard copy as well as the electronic version of the final report and supporting documents should be provided to FSMIP.  The electronic files may be e-mailed or sent in via express mail on diskette or CD.  The final report will be posted on the FSMIP website.
REQUESTS FOR PAYMENT AND FINANCIAL STATUS REPORTS

Payments of grant funds must be requested by the State agency using form SF 270 – Request for Advance or Reimbursement.  In addition to the amount of grant funds requested, the SF 270 should also indicate the value of any matching funds expended on the project for the period covered by the payment request.  Advances are limited to the minimum amount needed to meet current disbursement needs and should be scheduled so the funds are available to the recipient as close as possible to the actual disbursements.   
Grant payments will be made electronically to the bank account specified by the State agency.
A final SF 269A Financial Status Report (SF 269 if the project involved program income) is required within 90 days following the grant ending date.

Copies of the SF 270, SF 269, and SF 269A may be available in the financial offices of State agencies. They are also available at: www.whitehouse.gov/omb/grants/grants_forms.html.   Completed forms should be signed by the appropriate State official (not the sub-grantee) and the original forms should be submitted to FSMIP by express mail service.   
RECORD RETENTION

In accordance with Federal regulations, States and their sub-grantees should retain all records relating to the grant for a period of 3 years from the date of the SF 269A or 
SF 269 financial status report that is submitted to FSMIP.
FSMIP CONTACT

Janise Zygmont





Telephone: 202-720-8043
Staff Officer, FSMIP





Fax: 202-690-4948

USDA, AMS, TMP





E-mail: fsmip@usda.gov or
1400 Independence Avenue, SW



janise.zygmont@usda.gov 
Room 2648 – South Bldg.
Washington, D.C. 20250
